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OWNED & EARNED CHANNELS

Channel

Instagram

TikTok

Snapchat

Snapchat Ads

Twitter

YouTube

LinkedIn

Total

Followers
Mar. & Apr.

Followers
May & Jun.

Engagement

Mar. & Apr.

Engagement

May & Jun.

Reach
Mar. & Apr.

Reach

May & Jun.

96,425

Impressions
Mar. & Apr.
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Impressions
May & Jun.

175,635

7,482 7,550 8.2K 7,641 82.4K 110,506 82.4K 110,506
506 1,246 1,498 21,658 1,498 1,884 13.7K 89,574
- - 3,574 16,170 85.5K 1,150,043 296.1K 1,151,101
89 125 350 703 4.5K 10.5K 4.5K 10.5K
12 23 87 882 - 2,874 4.5K 5,629
- 28 - 18 - 192 - 261
9.2K 10,176 16.4K 53,058 296.2K 1,372,424 705.9K 1,540,451




ADS BUDGET

Channel

Instagram
Snapchat
Tik Tok
Twitter

YouTube

Linkedin

TOTAL

Amount
Spend

SAR 2,400

Number of
Ads

Total
Impressions

175,635

Message
Received

* % %
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WhatsApp Messages

» Football sub.: 189

USD 1,508.96 n 1,151,101 B
- Rent Stadium: 140
- ) ) i « Swimming subscription: 372
- ) ) i - Taeckwondo & Karate sub.: 230
- ) ] ] « Fitness sub.: 48
SAR 2,400

UsD 1,508.96

22 ads

1,326,736 reach

132 message

979 messages




WHATSAPP MESSAGES RECEIVED

SPORTS

V'

400

300

200 —— 1
0 , \ \ B 48 |

Swimming Karate & Taekwondo Football Rent Stadium Fitness

Excluding WhatsApp common question messages (FAQ).



ATRAS ‘ INSTAGRAM

M/ | ANALYSIS
&’



* % %

INSTAGRAM ADS GOAL ATRAS

SPORTS

V'

@ 53kl Jseasl!
wentde YoV

I. Key Goal
We have promoted 11 posts on Instagram during
May & June with total amount SAR2,400. The e

@3&,5.\“»‘1&”&[,‘4.\:‘
w2 YVo Yo

promoted posts got 175.6K impressions as e
following: ““"‘
Yyl e

a) 16.6K rent stadium. ~ e o — —

b) M.8K football e /S \

c) 38.2K Karate

L2 5 4% Instagram

d) 42.9K Taekwondo ‘j:‘ :lﬁ:: B ;\y,)\-.:'. Ve .:; Instagram Liluy
pndUon, e ey N h l‘“—-’-’:\’:‘f

e) 32.2Kswimming
L2358 4% Instagram i

f) 24.5K Summer offer VA L .o Instagramm kil
g) M.3K Abdel Aziz

pn ST e PENTR Y

L2235 4% Instagram Ly

The messages received from eleven ads were 132 VERAY ey \yo VY. 0\

el o Al 431 Ly e i gl Instagram kil g
e d9on, e ey i b R \
messages on Instagram. leussieh g
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INSTAGRAM ACCOUNT ANALYSIS ATRAS

SPORTS

@ Instagram (e guastll Glll s

w10, N2
i. The content interactions from these ads are
22,843 interactions and profile visits are 5,106
which lead to new 410 followers. ' e e e e e O; y *:
ii. The 1 ads have got 1,107 link click. With ) 8 &T;:‘
SAR 2,400 spent on ads then the cost per »
link click is SAR 2.17 K
iii. The overall ads reached 96,179 accounts, so ' - - e - e
the cost per mille is SAR 24.9 O sl g i m
wocdl] Vo4,V %o 2 YY, ALY

il a8 gy il asdae gy
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INSTAGRAM ADS ANALYSIS ATRAS

SPORTS

i. During the past 3 months (April, May & June) Atras Instagram account has reached
from ads to 110.1K account, and engaged 51.18K accounts with total 2,425 link clicks.

ii. The total impressions on account were 218.8K, and the total videos play were

212.5K.
© Lsghll i Q Ll e i © kil g Joliy 0 dsas)
%d!\,eTJiV\A,A %1.-,~1‘Y,£Y° %\~~,~T°\,\A£ %«_ul\,v'T“_irl \\~,\
il e gag ail !l e Sl e eLits] ail e gussi dl i sy
O i e il O il s e O il plilia YA i e O daially Glaey) Cpud
ARER ’T‘Yo %\N,OT\V’ %‘,*&TY\Y’O

il 29 gas Wil sydia gugs Wil aedie gugyi il chaiie gag 3



INSTAGRAM POST SAMPLES ATRAS
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TIKTOK ACCOUNT ANALYSIS ATRAS

SPORTS

I. The account has reached to 111,964 views in
May & June (82,463 in March & April).

Video views Profile views Likes Comments Shares

o . 111,964 4,197 2,861 186 498
Il. Profile views was 4,197 (1,725 in March &

+11,040 (+10.94%) ¢ +1,552 (+58.68%) * -3,703 (-56.41%) + -18 (-8.82%) + +88 (+21.46%) ¢

April) 2,861 likes, 186 comments and 498

7,550in total © May 06 - Jul 04
shares.

Net +69 (May 06 - Jul 04)
Growth rate +72.5% ( vs. Mar 07 - May 05) ¢

IIl. The total engagement on the account is

7,641. P
. e e ,//i. w/"/ 7 ]
IV. Total followers are 7,550 with growth rate '\ et -
+72.5%. et o
May 17 May 29 Jun 10 Jun 22 Jul 04

V. We didn't made ads on TikTok because of

an issue with visa and bank.
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TIKTOK VIDEO SAMPLES ATRAS

SPORTS

Atras Academy is the best choice
thanks to our AFC and

12K A3 More data 2 12 £¢ » 14K H6 More data

» 90K & 41 More data » 133K & 70 More data 3 More data
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SNAPCHAT ADS ATRAS

SPORTS

RowLabels | v | Sum of 34t il | Sum of daill | Average of Az JS) AAISH1 | Sum of degbiall jglali b | Average of sagls Al JSI deghuiall Auladlt AAISH (eCPM)
Abdel Aziz Al-Rashed 100 272 0.37 24563 4.07
I. We have made 11 ads during May & June Footal reeseson | 100 | o0 o1

all Free ion 2 .

N Football Free Session 2 100 697 0.14 69082 1.45
| Football Free Session 3 200 1857 0.11 168894 1.18
M Karate Free Session 98.55 272 0.36 34236 2.88
the ads goal was to get more website R rrossemions | 100
Nagi System 159.53 1518 0.11 145349 1.1
) . Summer Offer 98.01 161 0.61 16358 5.99
V|S|ts, SW|pe up & Story ads. Summer Offer 2 175 1588 0.11 146347 12
i ing Free Session 80 283 0.28 25919 3.09
Free Session 296.88 8217 0.175 390076 1.56
Grand Total 1507.97 16170 0.23 1150043 2.295

[.The result was 1,150,043 paid impression e

400000

& 8,456 swipe ups & total engagement is
16,170 o

300000

[1.The 11 ads spent $1,507.96

IV.The average cost for eCPM (for each 1K.
impression) is $2.295 “
V.The average cost of every result is $0.23

Rashed Session Session 2 Session 3 Session Session 2 2 Session  FreeSession
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SNAPCHAT ANALYSIS ATRAS

SPORTS

Audience See More > Public Stories Viewers v 4 Spotlight ®
Followers Gained in the Last 28 Days
944 +136

< Lenses ®

Insights Last 28 Days v
Views vs Previous 28 Days
106 -62.5%
8
IIII IIIIII 1 IIl I‘Ill |
o L[] ] | | |
6/8 6/21 7/5 e
Reach vs Previous 28 Days
87 +67.3%
Shares vs Previous 28 Days
0 N/A
Plays vs Previous 28 Days
106 +12.8%
Snap Camera Play Time vs Previous 28 Days

0 seconds N/A
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TWITTER ACCOUNT ANALYSIS ATRAS

SPORTS

Your Tweets earned 10.0K impressions over this 62 day period

2.0K

The total organic tweets impressions are

Impressions Engagements Engagement rate

10K during May and June, and compare

. . . . 2201 35al) e
with March & April was 4.5K impressions e syl
ihm‘ﬁ;:«h;muquw) b Wl (e Sy
that means we earned 162 impression per T i 2 e s

View Tweet activity

@ dpaly ) ga il @Atras_Sports - Jun 14 253 31 12.3%

day.
gl 1 ga il @Atras_Sports - Jun 7 592 65 11.0%
@ llidal g gl g M i g 0 V1 elay
i 695l Aaly ) A jlany Sl iy 1 Linay

Qe (AU Uiy Uaa dual 55y AV dlighaiy
pic.twitter.com/c5z1wqelly tr.ee/SwDLol5suJ
View Tweet activity

gy M el @Atras_Sports - Jun 4 354 44 12.4%
@ #nagi from #atras is an innovative system that uses state-

of-the-art technology to keep an eye on your kids while

they swim «&-

Join now #champions_community and let your kid be

part of it Y pic.twitter.com/JSpEOBUdd7

View Tweet activity
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TWITTER ACCOUNT ANALYSIS ATRAS
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Engagement rate Engagement rate

0,
a. Engagement rate was 5.4% compare to m,\ g & WM
March & April was 3.3%. AAA ‘ :

Link clicks Link clicks

b. Link clicks are 70 compare to March & 4 20
0 link clicks M

April was only 4.

On average, you earned 0 link clicks per On average, you earned 1 link clicks per
day day

March & April 2023 May & June 2023
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TWEETS SAMPLES ATRAS
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@ dyal ) oa 5l @Atras Sports - May 30
il il

@) dyal M o3l @Atras Sports - Jun 7 N v P .
N/ ALY ) 55 iy o a1 12 4 Y e o) a8 LU 4S el e la g gany pea i
T AR 4l S Al i e a2 Uina,
o @ LIRS R g il e I 52500 iy )y gl o i ke gl e s Al s
gy
Llde I3y e doal 515 V1 5 lads ol
tree/SwDLol5su) @ agaly ) o 8l @Atras Sports - May 19 Y G Jeal 3
A Glaa il # (g Tan J ) Uina Sl y llila &l jlga eliny 33503 (3 ol O il# A dias aaly
Jabl_ssU# tr.ee/SwDLol5su)
0L JL_JlabMJ_(ssli#
wobyl_aslow_ssb#
Promote Promote
o ! QO 3 i 592 & O 2 et Q 3 ihi 542 &

Promote

£

Q1 LR Q1 ihi 1,369
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YOUTUBE CHANNEL ANALYSIS ATRAS

SPORTS

V'

a. The total views on the channel are 5,447 Your channel has gotten 5,447 views so far

com pa red to M a rCh & Ap ril was 47547- Views Watch time (hours) Subscribers
5.4K 21.6 +23

b. The channel has 23 subscribers compared

to March & April was 12, and the total watch A /\ 1,200

600
time for all videos is 21.6 hours (17.2 in A .
o sB¢s s 8 8 8 8 4

H Mar 16,.. Apr 3,2023 Apr 22,2023 May 10, 2023 May 28, 2023 Jun 16,2023 Jul4,2..
March & April).
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YOUTUBE VIDEO SAMPLES ATRAS
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Average view
Content duration Views

1 oAl e s 3l o S e 012 (53.1%) 1,615
Apr 19,2023

2 Saae 5,5 peni suisGH 5 4SlISH J1RE0 016 (40.2%) 1471
Apr 13,2023

3 Gaah e e Do 230 il e uaG 012 (58.7%) 1,390
Apr 5, 2023

4 eeab I ui# ($ul o il 5,58 Lany Lins gasinl 019 (53.2%) 291
May 25, 2023

5 Gloett Tuma sanly il 0o ikl 3id pled 012 (44.0%) 186
May 11, 2023

6 el ad S (e spaen 2e 0:11 (45.5%) 134
Apr 21,2023

7 (?Q Atras #sports - #champions community 012 (41.9%) 110
May 18, 2023

e d

Most viewed shorts
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LINKEDIN ANALYSIS ATRAS
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Visitor highlights @

a. We have created the LinkedIn page on May 93 30 6
Page views Unique visitors Custom button clicks
2023 and started publishing content. “a000% oo
Currently have 28 followers from organic Visitor metrics @
reach. Al filters
60
b. The account has 93 page views, 30 unique
40 T
visitors. The 6 unique button clicks was i
from the posted job “Swim Coach”. 20 —
0 ":/"BQ’"‘\ P / ™ S =
Jun 5 Jun 10 Jun 15 Jun 20 Jun 25 Jun 30
— Desktop 9

--- Mobile 84



LINKEDIN ANALYSIS
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a. Total impressions 308 over past two

months from organic reach.

b. The total reactions on posts are 11 reactions.

And the engagement rate is 9.56

Reactions v

ATRAS

SPORTS

Impressions v

Engagement rate v

125

100

uuuuuuuuuuuuuuu
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SUBSCRIPTION ANALYSIS

Sport March & April

KARATE

TAEKWONDO

June (till 13/7)

* % %

ATRAS
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FOOTBALL

SWIMMING

FITNESS

RENT STADIUM

TOTAL




ATRAS

THANK
YOU



