
ATRAS SOCIAL MEDIA REPORT

MAY & JUNE 2023



CONTENT

● SOCIAL MEDIA OVERVIEW


● INSTAGRAM ANALYSIS


● TIKTOK ANALYSIS


● SNAPCHAT ANALYSIS


● TWITTER ANALYSIS


● YOUTUBE ANALYSIS


● LINKEDIN ANALYSIS


● SUBSCRIPTION ANALYSIS



SOCIAL MEDIA

OVERVIEW



OWNED & EARNED CHANNELS

Channel
Followers


Mar. & Apr.
Followers


May & Jun.
Engagement


Mar. & Apr.
Engagement


May & Jun.
Reach


Mar. & Apr.
Reach


May & Jun.
Impressions

Mar. & Apr.

Impressions

May & Jun.

Instagram 1,133 1,728 2,150 5,986 83.4K 96,425 174K 175,635

TikTok 7,482 7,550 8.2K 7,641 82.4K 110,506 82.4K 110,506

Snapchat 506 1,246 1,498 21,658 1,498 1,884 13.7K 89,574

Snapchat Ads - - 3,574 16,170 85.5K 1,150,043 296.1K 1,151,101

Twitter 89 125 350 703 4.5K 10.5K 4.5K 10.5K

YouTube 12 23 87 882 - 2,874 4.5K 5,629

LinkedIn - 28 - 18 - 192 - 261

Total 9.2K 10,176 16.4K 53,058 296.2K 1,372,424 705.9K 1,540,451



ADS BUDGET

Channel Amount 
Spend

Number of 
Ads

Total 
Impressions

Message 
Received

WhatsApp Messages

Instagram SAR 2,400 11 175,635 132
• Football sub.: 189


• Rent Stadium: 140


• Swimming subscription: 372


• Taekwondo & Karate sub.: 230


• Fitness sub.: 48

Snapchat USD 1,508.96 11 1,151,101 -

Tik Tok - - - -

Twitter - - - -

YouTube - - - -

LinkedIn - - - -

TOTAL SAR 2,400

USD 1,508.96

22 ads 1,326,736 reach 132 message 979 messages
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Excluding WhatsApp common question messages (FAQ).

WHATSAPP MESSAGES RECEIVED



INSTAGRAM

ANALYSIS



I. Key Goal 
We have promoted 11 posts on Instagram during 

May & June with total amount SAR2,400. The 

promoted posts got 175.6K impressions as 

following:


a) 16.6K rent stadium.


b) 11.8K football


c) 38.2K Karate


d) 42.9K Taekwondo


e) 32.2K swimming


f) 24.5K Summer offer


g) 11.3K Abdel Aziz


The messages received from eleven ads were 132 

messages on Instagram.

INSTAGRAM ADS GOAL



INSTAGRAM ACCOUNT ANALYSIS

i. The content interactions from these ads are 

22,843 interactions and profile visits are 5,106 

which lead to new 410 followers.


ii. The 11 ads have got 1,107 link click. With           

SAR 2,400 spent on ads then the cost per 

link click is SAR 2.17


iii. The overall ads reached 96,179 accounts, so 

the cost per mille is SAR 24.9



INSTAGRAM ADS ANALYSIS

i. During the past 3 months (April, May & June) Atras Instagram account has reached 

from ads to 110.1K account, and engaged 51.18K accounts with total 2,425 link clicks.


ii. The total impressions on account were 218.8K, and the total videos play were 

212.5K.



INSTAGRAM POST SAMPLES



TIKTOK

ANALYSIS



I. The account has reached to 111,964 views in 

May & June (82,463 in March & April).


II. Profile views was 4,197 (1,725 in March & 

April) 2,861 likes, 186 comments and 498 

shares.


III. The total engagement on the account is 

7,641.


IV. Total followers are 7,550 with growth rate 

+72.5%.


V. We didn’t made ads on TikTok because of 

an issue with visa and bank.

TIKTOK ACCOUNT ANALYSIS



TIKTOK VIDEO SAMPLES



SNAPCHAT

ANALYSIS



SNAPCHAT ADS

I. We have made 11 ads during May & June 

the ads goal was to get more website 

visits, swipe up & story ads.


II.The result was 1,150,043 paid impression 

& 8,456 swipe ups & total engagement is 

16,170


III.The 11 ads spent $1,507.96


IV.The average cost for eCPM (for each 1K. 

impression) is $2.295


V.The average cost of every result is $0.23



SNAPCHAT ANALYSIS



TWITTER

ANALYSIS



TWITTER ACCOUNT ANALYSIS

The total organic tweets impressions are 

10K during May and June, and compare 

with March & April was 4.5K impressions 

that means we earned 162 impression per 

day.



a. Engagement rate was 5.4% compare to 

March & April was 3.3%.


b. Link clicks are 70 compare to March & 

April was only 4.

TWITTER ACCOUNT ANALYSIS

March & April 2023 May & June 2023



TWEETS SAMPLES



YOUTUBE

ANALYSIS



YOUTUBE CHANNEL ANALYSIS

a. The total views on the channel are 5,447 

compared to March & April was 4,547.


b. The channel has 23 subscribers compared 

to March & April was 12, and the total watch 

time for all videos is 21.6 hours (17.2 in 

March & April).



YOUTUBE VIDEO SAMPLES

Most viewed shorts



LINKEDIN

ANALYSIS



LINKEDIN ANALYSIS

a. We have created the LinkedIn page on May 

2023 and started publishing content. 

Currently have 28 followers from organic 

reach.


b. The account has 93 page views, 30 unique 

visitors. The 6 unique button clicks was 

from the posted job “Swim Coach”.



LINKEDIN ANALYSIS

a. Total impressions 308 over past two 

months from organic reach.


b. The total reactions on posts are 11 reactions. 

And the engagement rate is 9.56



SUBSCRIPTION

ANALYSIS



SUBSCRIPTION ANALYSIS

Sport March & April May June (till 13/7)

KARATE 22 24
108

TAEKWONDO 23 21

FOOTBALL 50 96 231

SWIMMING 56 89 220

FITNESS 3 7 7

RENT STADIUM 49 36 81

TOTAL 203 273 647
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